Electronic Commerce FINAL
1. Which of the following characterizes e-commerce today?

a. Predominance of pure online strategies

b. Emphasis on revenue growth vs. profits
c. Stronger government regulation

d. First mover advantages

2. The following are all unique features of e-commerce technology:

a. interactivity, global reach, information asymmetry, personalization/customization.

b. universal standards, richness, information density, interactivity.

c. information density, universal standards, personalization/customization, sales force-driven.

d. local/regional reach, interactivity, richness, personalization/customization.

3. E-commerce can be defined as:

a. the use of the Internet and the Web to transact business.

b. the digital enablement of transactions and processes within a firm.

c. digitally enabled commercial transactions between and among organizations and individuals.

d. both (a) and (c)

4. Intellectual property is:

a. the legal exclusive right of the author of a creative work to control the copying of that work.

b. tangible works of the mind such as music, books, and videos.

c. placement of material into the public domain.

d. distinctive symbols, pictures, or words that distinguish and identify the origin of a work or product.

5. B2C e-commerce involves:

a. businesses selling to businesses over the Web.

b. businesses selling to consumers over the Web.

c. consumers selling to consumers over the Web.

d. all of the above.

6. __________ refers to the other companies operating in the same marketspace selling similar products.

a. Competitive advantage

b. Competitive environment

c. First mover advantage

d. Market opportunity

7. A firm’s _________ describes how a firm will produce a superior return on invested capital.

a. value proposition

b. revenue model

c. market strategy

d. competitive advantage

8. Vertical marketplaces:

a. supply products and services of interest to particular industries.

b. sell specific products and services to a wide range of companies in different industries.

c. include all users of the Internet.

d. none of the above.

9. Interactivity made possible by the Web alters industry structure by reducing the threat of substitutes by making enhanced customization of products and services possible.

a. True

b. False

10. The basic value proposition of community providers is:

a. they offer a fast, convenient one-stop site where users can focus on their most important concerns and interests.

b. they offer consumers valuable, convenient, time saving and low cost alternatives to traditional service providers.

c. they create a digital electronic environment for buyers and sellers to meet, agree on a price and transact.

d. they increase customers’ productivity by helping them get things done faster and more cheaply.

11. Which of the following is an example of Peer-to-Peer (P2P) e-commerce?

a. Kazaa

b. Amazon.com

c. eBay.com

d. ChemConnect.com

12. The increase in information density due to the Internet and the Web result in greater price transparency, greater cost transparency, and decreased price discrimination in e-commerce.

a. True

b. False

13. Disintermediation refers to:

a. new opportunities for middlemen to aggregate content, products and services.

b. the disappearance of market middlemen and the destruction of traditional distribution channels.

c. hyper-competition.

d. the fact that when everyone uses the same tool or product, all participants receive more value.

14. Which of the following is the best definition of transaction costs?

a. The cost of changing prices

b. The cost of participating in markets

c. The cost of finding suitable products

d. The cost merchants pay to bring their goods to market

15. A _____________ business model provides a way for consumers to sell to each other with the help of an online business

a. B2B

b. B2C

c. C2C

d. P2P

16. A business model is

a. a set of planned activities designed to result in a profit in marketplace. 

b. the center of the business plan.

c. has eight key elements.

d. all of the above.

17. Which element of the business model examines who else occupies the firm’s intended marketspace?

a. Value proposition

b. Competitive environment

c. Competitive advantage

d. Market strategy

18. The use of a company of its competitive advantage to achieve more advantage in surrounding markets is known as:

a. complimentary resources.

b. first mover advantage.

c. leverage.

d. unfair competitive advantage.

19. Which of the following wireless technologies can be used to transfer large files over a short distance?

a. Bluetooth

b. Zigbee

c. Ultrawideband

d. 3G

20. The process of slicing digital messages into parcels, sending them along different communication paths as they become available, and reassembling them at the destination point is called:

a. routing

b. the Transmission Control protocol

c. packet switching

d. the File Transfer Protocol

21. Specialized computers that interconnect the thousands of computers that make up the Internet in order to transmit message parcels along available communication paths and on to their destinations are called:

a. transponders

b. routers

c. servers

d. clients

22. ___________ is one of the original Internet protocols used to transfer files from a server computer to a client computer and vice versa.

a. SMTP

b. FTP

c. HTTP

d. SSL

23. A TCP/IP network located within a single organization for the purposes of communication and information processing is called a/an:

a. extranet

b. campus area network

c. middleware service

d. Intranet

24. Internet2® is a consortium of more than 200 universities, government agencies, and private businesses that are collaborating to find ways to make the Internet more efficient.

a. True

b. False

25. The protocol that enables the transmission of voice and other forms of audio communication over the Internet is called:

a. IPTP

b. VoIP

c. VTP

d. DVP

26. A/an ___ is a personal Web page created by an individual or corporation to communicate with readers.

a. wiki

b. podcast

c. blog 

d. RSS feed

27. A/an ____ is a/an audio presentation stored as an audio file and posted to the Web.

a. wiki

b. podcast 

c. blog

d. RSS feed

28. A/an ____ is a Web application that allows a user to easily add and edit content on a Web page.

a. wiki 

b. podcast

c. blog

d. RSS feed

29. If you decide to outsource your firm’s Web site development, you can rely on the outsourcer to create a site development plan and need not worry about basic e-commerce issues.

a. True
b. False

30. Which of the following might include a data flow diagram to describe the flow of information for a Web site?

a. Physical design

b. Logical design 

c. Testing plan

d. Co-location plan

31. Building a Web site from scratch is always the most cost effective choice.

a. True

b. False

32. What are the most important management challenges in building a successful e-commerce site?

a. Developing a clear understanding of business objectives and knowing how to choose the right technology to achieve those objectives 

b. Building a site quickly

c. Building a site inexpensively 

d. Choosing the right people to build the site

33. The most popular Internet activity is:

a. general Web surfing

b. e-mail. 

c. reading news

d. shopping online

34. Most complaints to the Internet Crime Complaint Center involved:

a. online credit card fraud

b. online auction fraud

c. computer viruses

d. denial of service attacks

35. A Denial of Service (DoS) attack can compromise a Web site’s:

a. integrity

b. authenticity

c. availability

d. confidentiality

36. A ________ is a software application that acts as a filter between a company’s private network and the Internet.

a. firewall 

b. virtual private network

c. proxy server

d. PPTP

37. The easiest and least expensive way to prevent threats to system integrity is to install anti-virus software.

a. True

b. False

38. The source of most virus infections is:

a. shared network files

b. floppy disks

c. Web surfing

d. e-mail attachments

39. The higher the bandwidth available to a Web site:

a. bandwidth has no impact on the number of visitors that can access a site

b. the fewer visitors can simultaneously access the site

c. the more visitors can simultaneously access the site

d. none of the above

40. The primary way a Web site is able to personalize the content presented to a visitor is through the use of:

a. privacy policies

b. Cookies

c. accessibility rules

d. site management tools

41. Which of the following is used to process certificates and private/public key information?

a. HTTP

b. SSL 

c. FTP

d. Data capture tools

42. Which of the following systems is required to understand marketing effectiveness?

a. Shopping cart

b. Product database

c. Site tracking and reporting system 

d. Inventory management system

43. Which of the following types of Internet fraud resulted in the highest average loss according to the IC  (Which of the following types of Internet fraud resulted in the highest average loss according to the IC)

a. Auction fraud

b. Non-delivery

c. Check fraud 

d. Confidence fraud

44. Spoofing a Web site is also called:

a. sniffing

b. phishing

c. pharming

d. spinning

45. The most common type of virus is a:

a. macro virus

b. script virus

c. Trojan horse

d. Worm

46. What is the last step in developing an e-commerce security plan?

a. Perform a security audit

b. Develop an implementation plan

c. Create a security organization

d. Develop a security policy

47. Credit cards are the dominant form of online payment throughout the world.

a. True

b. False

48. The B2C payments market is actually much larger than the B2B payments market.

a. True

b. False

49. Consumers have shown that they are eager to embrace new payment systems.

a. True

b. False

50. SSL differs from SET in that SET cannot provide:

a. authentication

b. irrefutability

c. both of the above

d. neither of the above

51. Both cash and personal checks share which of the following characteristics?

a. Instantly convertible without remediation

b. Anonymous for consumer

c. Low costs for merchant 

d. Immediately re-spendable

52. Use of mobile handsets as payment devices is well established in all of the following areas except:

a. Japan

b. South Korea

c. United States

d. Europe

53. All of the following payment systems required authentication except:

a. credit card

b. stored value

c. cash

d. accumulating balance

54. Which of the following provides technology that allows consumers to open an account with a member service provider and then use that account to make purchases at other affiliated sites, with all purchases billed monthly via a bill by the member service provider?

a. Valista

b. Clickshare 

c. Peppercoin

d. Qpass
